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Digital Marketing 

Digital marketing is also referred to as 'online marketing', 'internet marketing' or 'web 

marketing'. Digital marketing is the component of marketing that utilizes internet and online 

based digital technologies such as desktop computers, mobile phones and other digital media 

and platforms to promote products and services. As digital platforms became increasingly 

incorporated into marketing plans and everyday life and as people increasingly use digital 

devices instead of visiting physical shops, digital marketing campaigns have become more 

prevalent. 

Developments and Strategies: 

Pull digital marketing: Here consumers actively seek marketing contents and come across a 

particular website or related content. 

Push digital marketing: When marketers send messages without that content being actively 

sought by the recipients. Here marketers push information to the customers. 

Segmentation – In order to target specific markets in both business-to-business and business-

to-consumer sectors, segmentation within digital marketing has been started. 

Influencer marketing: Here marketing is done through influencers. Important nodes are 

identified within related communities, known as influencers. Influencers allow brands to take 

advantage of social media and the large audiences available on many of these platforms. It is 

possible to reach influencers via paid advertising, such as Facebook ,Advertising or Google 

Adwords campaigns, etc. 

Online behavioural advertising is the practice of collecting information about a user's 

online activity over time, "on a particular device and across different, unrelated websites, in 



order to deliver advertisements tailored to that user's interests and preferences. Such 

Advertisements are customized as per the user behavior and pattern. 

Collaborative Environment: A collaborative environment can be set up between the 

organization, the technology service provider, and the digital agencies to optimize effort, 

resource sharing, reusability and communications. Additionally, organizations are inviting 

their customers to help them better understand how to service them. This source of data is 

called User Generated Content. Much of this is acquired via company websites where the 

organization invites people to share ideas that are then evaluated by other users of the site.  

Data-driven advertising:  Without exposing customers' privacy, users' data can be collected 

from digital channels (e.g.: when customer visits a website, reads an e-mail, or launches and 

interact with brand's mobile app), brands can also collect data from real world customer 

interactions, such as brick and mortar stores visits and from CRM and sales engines datasets. 

Based on this, customers are targeted and customized advertisement is done. 

Remarketing: Remarketing plays a major role in digital marketing. This tactic allows 

marketers to publish targeted ads in front of an interest category or a defined audience, 

generally called searchers in web speak, they have either searched for particular products or 

services or visited a website for some purpose. 

Game advertising: Game ads are advertisements that exist within computer or video games. 

One of the most common examples of in-game advertising is billboards appearing in sports 

games. In-game ads also might appear as brand-name products like guns, cars, or clothing 

that exist as gaming status symbols. 

ADVANTAGES OF DIGITAL MARKETING 

The benefits/ advantages of digital marketing include: 

Global reach - a website allows you to find new markets and trade globally for only a small 

investment. 

Lower cost - a properly planned and well targeted digital marketing campaign can reach the 

right customers at a much lower cost than traditional marketing methods. 

Trackable, measurable results - measuring your online marketing with web analytics and 

other online metric tools makes it easier to establish how effective your campaign has been.  



Personalisation - If your customer database is linked to your website, then whenever 

someone visits the site, you can greet them with targeted offers. The more they buy from you, 

the more you can refine your customer profile and market effectively to them. 

Improved conversion rates - If you have a website, then your customers are only ever a few 

clicks away from making a purchase. Unlike other media which require people to get up and 

make a phone call, or go to a shop, digital marketing can be seamless and immediate. 

DISADVANTAGES OF DIGITAL MARKETING 

The downsides and challenges of digital marketing include: 

Skills and training – You will need to ensure that your staff have the right knowledge and 

expertise to carry out digital marketing with success. Tools, platforms and trends change 

rapidly and it’s vital that you keep up-to-date.  

High competition – while you can reach a global audience with digital marketing, you are 

also up against global competition. It can be a challenge to stand out against competitors and 

to grab attention among the many messages aimed at consumers online.  

Complaints and feedback – any negative feedback or criticism of your brand is can be 

visible to your audience through social media and review websites. Carrying out effective 

customer service online can be challenging. Negative comments or failure to respond 

effectively can damage your brand reputation.    

Security and privacy issues – there are a number of legal considerations around collecting 

and using customer data for digital marketing purposes. Take care to comply with the rules 

regarding privacy and data protection.  

ADVERTISEMENT IN SOCIAL MEDIA  

Social media advertising is an offshoot of digital marketing where paid ad campaigns are run 

on social media platforms to reach target audiences. Marketers and advertisers can promote their 

brands and inspire sales through the social channels that users frequently use. 


