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Understanding about some basic concepts and development of E-Commerce activities:

E-Business: E-business (electronic business) is the conduct of business processes on the internet. These e-business processes include buying and selling goods and services, servicing customers, processing payments, managing production control, collaborating with business partners, sharing information, running automated employee services, recruiting; and more. E-business can comprise a range of functions and services. They range from the development of intranets and extranets to the provision of e-services over the internet by application service providers. The growth of e-business in recent decades has given rise to new business requirements. On the customer front, consumers expect organizations to offer self-service options for conducting transactions; they expect personalized experiences; and they want speedy, secure interactions. On the regulatory front, new laws and best practices for keeping electronic data secure have been instated.
E-Commerce: Electronic Commerce or internet commerce refers to the buying and selling of goods or services using the internet, and the transfer of money and data to execute these transactions. Ecommerce is often used to refer to the sale of physical products online, but it can also describe any kind of commercial transaction that is facilitated through the internet.

Whereas e-business refers to all aspects of operating an online business, ecommerce refers specifically to the transaction of goods and services.

M-Commerce: Mobile commerce is the browsing, buying, and selling of products and services on mobile devices such as smart phones or tablets. In other words, it's a complete online shopping experience, but with all the convenience of being on a smart phones or tablet.
The different types of mobile commerce include:

· Browsing products online using a mobile device

· Searching for specific products online using a mobile device

· Reading product reviews or viewing product comparisons on a mobile device

· Purchasing app-economy services (such as rideshare or food delivery apps)

· Purchasing or renting digital content (paid apps, video, music, etc.) on a mobile device

· Interacting with branded apps (such as the Amazon shopping app) on a mobile device

· Mobile banking

· Mobile retail payments (such as Samsung Pay, Apple Pay, Google Pay, Paytm, Amazon Pay etc)
· Mobile person-to-person payments (such as the Cash app)
Emerging Concept of E-Commerce:
E-Commerce is a form of exchange that is performed online or over the internet. In other words, when you buy or sell something online or via an electronic medium, it is referred to as electronic commerce, popularly known as E-Commerce. 

Because of its vast reach and popularity, it has completely changed the way entrepreneurs do business and has been adopted by everyone from small businesses to the big giants. But, have you ever thought about how E-Commerce started and evolved over the years?

Here is the timeline of the history of E-Commerce and its evolution:

1969: CompuServe, the first significant E-Commerce company is established by utilizing a dial-up connection. This is the first time E-Commerce was introduced.

1979: Michael Aldrich invented electronic shopping (he is also considered as founder or inventor of E-Commerce). This was done by connecting a transaction-processing computer with a modified TV through a telephone connection. This was done for transmission of secure data.

1982: The continued growth of technology, particularly in electronics led to the launch of the first E-Commerce platforms by Boston Computer Exchange.

1992: The 90s took the online business to the next level by introducing Book Stacks Unlimited as an online bookstore by Charles M. Stack. It was one of the first online shopping site created at that time.

1994: Web browser tool introduced by Netscape Navigator by Marc Andreessen and Jim Clark. It was used on the Windows platform.

1995: The year marked the iconic development in the history of E-Commerce as Amazon and eBay were launched. Amazon was started by Jeff Bezos, while Pierre Omidyar launched eBay.

1998: PayPal launched the first E-Commerce payment system as a tool to make money transfers.

1999: Alibaba started its online shopping platform in 1999 with more than $25 million as capital. Gradually it turned out to be an E-Commerce giant.

2000: Google launched the first online advertising tool named Google AdWords as a way to help retailers to utilize the pay-per-click (PPC) context.

2005: Amazon Prime membership was launched by Amazon to help customers get free two-day shipping at an annual fee.

2005: Square, Inc as an app-based service is launched

2005: Eddie Machaalani and Mitchell Harper launched Big Commerce as an online storefront platform.

2011: Google launches its online wallet payment app

2011: One of the earliest moves by Facebook to launch sponsored stories for advertisements

2014: Apple launched Apply Pay, an online payment application

2014: Jet.com was launched in 2014 as an online shopping portal.

2017: Instagram introduces shoppable tags- enabling people to sell directly from the social media platform
2017 to present

Major reforms that have taken place in the E-Commerce industry between these years are-

· Large retailers are pushed to sell online

· Small businesses have seen a rise, with local sellers now operating from social media platforms

· Operational costs have lowered down in the B2B sector

· Parcel delivery costs have seen a significant rise with growing E-Commerce industry

· Several E-Commerce marketplaces have emerged enabling more sellers to sell online

· Logistics has evolved with the introduction of automation tools and artificial intelligence

· Social media has become a tool to increase sales and market brand

· The buying habits of customers have significantly changed. 
All these are possible by means of tremendous development of telecommunication technology. This has made radical change in the life style of the people across the globe. It is also proposed that in near future this kind of transaction well be the only option open before us.

Indian Scenario 

Today E-Commerce is a byword in Indian society and it has become an integral part of our day to day life. Indian E-Commerce space percentage is getting higher as more and more online retailers are getting into the market. Though this level of entry in the E-Commerce market is good from a long term view, the challenge is that most entrepreneurs don’t have the resources or capital to wait for years before they can get profits.
Over the last two decades, rising internet and mobile phone access has changed the way we communicate and do business. It is, at present, heavily tending on the internet and mobile phone revolution to fundamentally alter the way businesses reach their customers. This growth is expected to be led by increased consumer led purchases in durables and electronics, apparels and accessories, besides traditional products such as books and audio-visuals. India has been a leader among developing countries in configuring its capabilities and new technologies to achieve competitive advantage and entice global e-business firms to locate within its borders. As a result, India has been dubbed one of ‘the four tigers’ of global e-business infrastructure. In spite of considerable polarization, India has overcome many of these obstacles through fortunate circumstance, through embracing more risky and focused private and social investments and by making fundamental, yet equally focused changes in policy and legislation, that has headed to internet and e-commerce dispersal. India differentiates itself from other less developed nations by pursuing skill-intensive, tradable e- commerce-based services, rather than e-commerce based opportunities in otherwise low-skill, resource and labor-intensive manufacturing industries.


