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Emergence of Communication Technology 
Communication has been defined as “the transmission of information and meaning from one individual or group to another”. Once upon a time, business communications consisted of formal business letters and a conversation to transmit information internally as well as externally with all stakeholders of the business. Even before the emergence of technology, communication has been at the forefront of relationship building and business development. The success of a business entity largely depends on the level of communication with the various stakeholders of the business, the choice of tools selected to conduct the communication, the content of the message being communicated, as well as, the manner in which the communication is conducted.
It is also necessary to understand what exactly the definition of communication technology is. It has been proposed as “electronic systems used for communication between individuals or groups”

Now, it is required to understand that why the business should accommodate and use technology.

The rapid technological development during the least several decades has also concerned communications technology. This has got an impact on the society and the life style of the people. This development of communication technology especially mobile technology has given access to information with a figure tip and this access creates an overall consciousness among the people in the society. It is also necessary to understand that these people are the target customer of business entity. Hence, business should count this consciousness to satisfy the target customer so as to convert them into real customer.  
With the revolutionary development in the field of telecommunication technology by different means, the concept of doing business has changed a lot. Rather it is worth mentioning that the change has become the only constant in business. This communication technology has reached to the majority section of the community. This has created a different kind of understanding about the lifestyle among the people cutting across the different sections of the society. By virtue of this we are living in information age. In this age information is key to success in every sphere of life. Business entity is also a constituent of the society and the people of the society are the target customer of the entity. So, they have to consider and accommodate the changing perspective of the target customer. In addition the nature of competition in the market has become so keen that it very difficult to get hold on the market share over a long period of time. For this the communication technology is a must choice to serve better towards the target customer and get hold on the market share for sustainable development.  
The changes in communication technology over the last four decades have been revolutionary. Today's technological advances have moved communications into a new realm, where messages are delivered almost instantly, tasks are assigned and managed by computer programs and people are even removed from the communications equation. And while most advances have improved workflow and efficiency, some concerns about the quality of business relationships have surfaced.
Today, newer advancements like texting and messaging apps have spurred even more efficiency within workplace communication. This has resulted in the evolution of new forms of communication technologies enabled by the advent of internet such as e-mails, video-conferencing, communicating through social networking websites etc. The extent at which businesses successfully integrate new forms of communication technology within their practices directly affects their long-term growth prospects, with businesses that adopt new forms of communication technology with greater level of enthusiasm being better positioned to achieve long-term growth.
The way we work and communicate with one another is changing. Technological innovations have presented solutions and obstacles in the communications process. Business communication has evolved in response to overcoming the obstacles, especially as each solution presents the potential for a new set of challenges.

Now we can have some idea about the nature of communication specifically internal to the organisation during different period to have a better understanding in this regard.
Early age
During the Industrial age, business communications typically flowed one way, with pushing messages down through management layers by executive leadership and who were expected to simply comply. Management didn’t even need to directly carry the message rather secretaries or stenographers operated the typewriter, and the work force read the notices posted on notice boards. Otherwise using the landline telephone facilities available instructions and information are transmitted down the line using management layers. 
In the Middle

The management recognized that they could resolve issues more quickly and less costly by talking directly to the rank and file. Rather than passively absorbing reports compiled by others, leaders got out and walked the floor, asking questions and getting direct feedback. As employees became more accustomed to seeing their leaders, they grew more confident in contributing ideas and solutions to managers. However, leadership can carry just so much verbal discourse before some loss or distortion took place. As employee safety, productivity and cost savings, and harassment issues grew, so did the ability for management to respond to worker concerns and address problems as they arose, closing the communications gaps. Computer systems introduced and telephone systems developed and grew more common, starting with larger companies that could afford computer mainframes and intra-company phone exchanges to better connect staff and management. Desktop publishing grew as well, providing another channel for management to broadcast announcements and recognition to employees and employees in turn to share ideas and questions with one another as well as back up to the top.

Information Age Communication
Technology explosion in the late 20th century, giving companies an overabundance of choices depending on their size, spread and complexity in structural. Videocassette followed by Digital Video Device allowed executives to disseminate multi-media programming to staff for announcements and higher-grade training. The Videotelephony comprises the technologies which allow the possibility of virtual conferencing around the globe. But the biggest leap in communications involved electronic postings of individual messages. Anyone could send email to anyone else, anywhere, anytime, allowing fast communication and a paperless "paper trail" of who set what set of information to whom at which time. Perhaps one of the most obvious developments in business communications has been that of direct correspondence through email. The system of email has experienced continual change. It's gone from being simply a method of sending a message to becoming a means of workflow management. Above all the Smart Phone has revolutionized the whole concept of business communication. Now everything can be done with the help of this device like voice call, video call, email, text message, social network etc. Smart phones improve overall productivity because they offer a diverse set of skills that hadn’t been available before. Business activities deemed impossible just a few years ago can now be done effortlessly without being near a computer, extending the workday and improving productivity exponentially.

The future 

Undoubtedly those advancements in technology are going to have a big impact on how businesses will communicate in the future, whether internally, with customers, or with other businesses. Tried-and-tested methods will also have to work alongside new technology that is already revolutionizing business communication. Because in this time of rapid change, it can be daunting to think about radically changing your business in response to the never-ending possibilities, opportunities and challenges that can result from technological, economic, industry or market-driven shifts.
In addition, the growth of social media, consumers have become more concerned with getting more authentic communication from brands and with reviewing businesses and products. 

Use of artificial intelligence in machine learning process to enhance further its capabilities in interacting with people. As it becomes more intelligent and reliable, people will trust and enlist the help of AI more. That’s why it’s predicted to become a fundamental part of business communication.

As artificial intelligence becomes more advanced, its capabilities are seemingly endless. Last year, Google announced the release of “Duplex,” an AI-powered technology capable of making phone calls while adopting characteristics of human speech, so you wouldn’t even know you’re speaking to a robot. This could mean the end of the traditional personal assistant, with this form of AI used to coordinate administrative affairs.
Virtual reality technology allows the user to immerse themselves in an experience by combining real-time 3D vision, sounds, haptic (touch interaction), location data and even other human senses. This gives people the ability to alter their own virtual environment, and is something we could see used more regularly within business.

We are already witnessing the emergence of new technologies that are far from reaching their full capabilities. This says a lot about the changes to come in business communication and how these trends will continue and beyond.
